
Applicant:  

Proposal ID: 

► Tracks

• 

Tracks 

Our focus on implementation is reflected in the conference tracks: they are simple and practical. A list of

keywords, phrases and topics follows each track name to suggest appropriate content.

1. Infrastructure - The streets, sidewalks, multi-use trails, and information that moves us. Woonerfs, Shared

Spaces, Traffic Calming, Bike Parking, Multi Use Trails, Sidewalks, Streets, Cycle Tracks, Bike Lanes,

Advisory Bike Lanes, Rapid Implementation, etc.

2. Planning - Setting the vision, goals, objectives and process for moving us towards a more just and

sustainable society. Zoning, Land Use, Form-Based Code, Data, Modeling, Outreach, Public Engagement,

Project Evaluation, Economic Development, etc.

3. Advocacy- Simply put: getting what we want. Funding, Referendums, Legislation, Public Policy, etc.

4. Excellence - Building the organizations and building the skills of those who will fiercely defend the public

interest. Running for Office, Registering a Non-Profit, Ethics, Professional Responsibility, Strategic

Planning, Campaigns, Budgeting, Fundraising, etc.

5. Health - Creating environments where people of all ages, backgrounds, and abilities can lead healthy,

happy and productive lives. Active Living, Injury Prevention, Environmental Justice, Education, Mental

Well-Being, Social Capital, Friendships, Physical Health, Violence Prevention, Nutrition, etc.

6. Transit- The management and operation of vehicles and infrastructure for the most efficient movement of

people. Micro-mobility, Ride Hailing Apps, Bike Share, Transit Oriented Development, Multi modal Hubs,

Congestion Pricing, Demand Management, BRT, First/Last Mil,e, etc.

7. Place - The streets, corners, buildings, neighborhoods and locations that are special to us, that anchor a

community. Placemaking, Tactical Urbanism, Parklets, Public. Markets, Downtowns, etc.

We recognize that not every topic is easily fit into a track; for example, Vision Zero, Safe Routes to School, Social 

Media, Autonomous Vehicles, and Equity straddle multiple tracks. If your topic is not easily categorized, then 

choose the track that is the closest fit. 

B 

Previous Ne><t 

NOTE: the information you are submitting/editing will not be saved unless you hit the "next" or "previous" button. 



Applicant: 
Track:  
Proposal ID: 

► Formats 

Format 

We are offering three formats from which to choose: Breakout Presenter, Peer Coach, and Poster Presenter. Each
format is unique so please review the characteristics and expectations of each and then choose the one that's
best for your content.

Note: We are only soliciting proposals for single presenters; no teams or pre-formed panels will be accepted.

Breakout Presenter- The breakout is a conference staple and it constitutes the majority of Walk/Bike/Places
programming. We expect it will be the most competitive format thus this format requires more of its applicants.
Applicants must answer evaluative questions and define learning outcomes for the audience.

In a departure from past conferences the breakout program, tracks, and individual sessions will be assembled by
Project for Public Spaces. As a Breakout Presenter you may become part of a facilitated discussion, you may serve
on a panel, you may be asked to lead a field exercise, or you may be asked to deliver a PowerPoint presentation.

Peer Coach - Each of us has something to offer our peers. Your knowledge could help our attendees navigate a

poHttcized project, find a design solution for a tricky intersection, access funding for a project, or provide some
needed perspective. What we offer depends on who applies, so what's your expertise?

Peer Coaches will lead a small group discussion about their topic. There will be no need to prepare a
presentation, just come ready with your knowledge, some scratch paper, and business cards. We will provide the
eager learners. You can expect to devote about an hour of your time at the conference to being a Peer Coach.

Poster Presenter - Some topics are best presented on paper and explained in person. For those reasons this
format is a favorite for presenters of technical information, those who desire a more intimate connection with
their audience, despisers of PowerPoint, and/or students seeking feedback on research projects.

Successful applicants will be assigned an 8' x 4' freestanding display area, a table of same/similar dimension, and
be provided a minimum of an hour of display time. Additional details will be conveyed in the presenter welcome
kit.

Please choose a format: 

r Breakout 

I' Peer Coach 

r Poster Display 
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Breakouts 

Applicant:  
Track:  
Format: Breakout 
Proposal ID:  

Please answer all of the following questions carefully and thoroughly. You may save your proposal for later 
completion. You may download these questions to consider at a later t ime. 

► Title (40 word limit)

► Proposal Summary (500 words)

m 

Please describe the information you will be presenting. Consider addressing the problem/need you were addressing, the
audience for your work, the tools/techniques/process you used, and the outcome or next steps. Should you be selected this
will be the description appearing on the conference website.

► Lessons Learned or Evaluation (100 words) 

Describe any lessons learned (successes and failures) or how you intend to evaluate and measure your work.

► Impact 

Which of the following is an outcome of your work?

Addresses and/or remedies existing social, environmental or economic inequality; or 

Adds to the knowledge of your profession; or 

- Addresses climate change.

► Please explain why (100 words) 



Learning Objectives 

Many sessions at Walk/Bike/Places will qualify for professional development credits. Please define four learning 
objectives below. A learning objective is defined as an explicit statement that clearly expresses what participants 
will be able to do after hearing your presentation. 

► 1 Learning Objective 

C-
► 2 Learning Objective 

► 3 Learning Objective 

► 4 Learning Objective 

C 

Additional Considerations 

► In the past 12 months, have you made this presentation elsewhere?

Yes 

- No

If so, where?

C 

► Is your presentation material publicly available? Put simply: At the end of the presentation are you going to 

tell people to buy the book, purchase the dataset, or pay for a subscription to get the article? 

Yes 

No 

I' NotApplicable 
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